[ FOUNDATION FOR n:|
SMOKE-FREE WORLD

}H

Objectives
Methodology

Country Reports

Product Usage Details

Current Product Usage
Age Started Smoking
Usage and Familiarity
Reasons for Starting to Use E-Cig/HnB Products

Nicotine Dependency

Beliefs and Perceptions

Beliefs and Perceptions
Comparison of Risk Perceptions
Comparison of Beliefs and Perceptions

Risk Perception of Nicotine

Quitting and Quitters

Profile Comparisons
Attempts and Plans to Quit
Reasons for Quitting
Methods of Quitting
Impact of a Price Increase

Impediments to Tobacco Cessation

Global State of
Smoking Poll ‘ 2015

The Foundation for a Smoke-Free World conducted a global poll in 7 countries to gain
a clearer understanding of the current landscape of habits and perceptions regarding
tobacco and tobacco harm reduction products among adults from different cultural,
socioc-economic, and tobacco-regulatory backgrounds
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Objective:

Assess habits and perceptions regarding nicotine usage among adults, including:
¢ Usage of various tobacco products and alternative nicotine delivery systems (ANDS).

¢ Experiences and challenges smokers face.

« Beliefs about the harmfulness and addictiveness of different products.

Click here for quantitative reports

Click here for qualitative reports
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Research Design (Quantitative)

Home
o Interview Method:
Objectives
| | =  Online Interviews: Norway, Japan, UK & USA
"  F2F Interviews: Greece, India & South Africa
Country Reports

Product Usage Details
Target Group:

Current Product Usage ®  Gender: Male/Female

Age Started Smoking = Age: All countries except Japan: 18-69 years, For Japan: 20-69 years

Usage and Familiarity =  Current users of tobacco products/ vapers/ smokers and quitters who quit tobacco in last 5 years
Reasons for Starting to Use E-Cig/HnB Products

Click here to read complete Methodology statement
Nicotine Dependency

Beliefs and Perceptions

Beliefs and Perceptions
Comparison of Risk Perceptions
Comparison of Beliefs and Perceptions

Risk Perception of Nicotine
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Country Reports

=  Country Report Greece

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

= Country Report India

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

= Country Report Japan

L Y N N

English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

=  Country Report Norway

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

= Country Report South Africa

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

= Country Report United Kingdom

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation

= Country Report United States

>
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English translation

Spanish translation

French translation

Simplified Chinese translation
Russian translation

Arabic translation

Hindi translation
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Current Usage of Products

Demographics:

C1. Of the following Tobacco products, which products are you currently consuming?

[l Factory made cigarettes

[l Rolled cigarettes

M Capsule/Flavored cigarettes

Tubed cigarettes

[l Water pipe/Hookah/Shisha

[ Cigars/Cigarillos

1 Bidis

B Moist Smokeless Tobacco
Pipe

M Dry Snuff
M snus

[ Gutka (Chewing tobacco)

Dissolvable tobacco products

. Loose Leaf Chewing Tobacco

Other chewing tobacco

[l E-Cig/Vaping Devices with Nicotine

. Heat-not-burn tobacco products
M Nicotine gum

Nicotine patch
[l Other tobacco products

All

. E-Cig/Vaping Devices without Nicotine

100%
1%
Age Started Smoking 50% 39% 38%
20% 14%
Usage and Familiarity 0%
Factory made Rolled cigarettes E-Cig/Vaping Devices Capsule/Flavored Tubed cigarettes
Reasons for Starting to Use E-Cig/HnB Products cigarettes with Nicofine cigarettes
Nicotine Dependency 100% 83%
) ) Japan 50% 8%
Beliefs and Perceptions
o
SSS—S—S—S—————. (Y 7% 1% %
0% ——
Beliefs and Perceptions Factory made Heat-not-burn tobacco ~ E-Cig/Vaping Devices ~E-Cig/Vaping Devices Nicotine gum
1,761 cigarettes products with Nicotine without Nicotine
Comparison of Risk Perceptions
100%
. . . 71%
Comparison of Beliefs and Perceptions
Norway 50%
Risk Perception of Nicotine Al
P # 17% 17% 13% 1%
0%
s. . 1,398 Factory made Tubed cigarettes Snus E-Cig/Vaping Devices Rolled cigarettes
Quitting and Quitters cigarettes with Nicotine
Profile Comparisons 100%
68%
; Greece o
Attempts and Plans to Quit - 50%
o 28%
= .. - -
Reasons for Quitting 0% - . 1%
1,544 Factory made Rolled cigarettes Heat-not-burn tobacco  E-Cig/Vaping Devices Capsule/Flavored
cigarettes products with Nicotine cigarettes
Methods of Quitting
100% 96%
Impact of a Price Increase
South Africa 50%
Impediments to Tobacco Cessation
- 8% 7% 3% 1%
Factory made Water Rolled cigarettes Dry Snuff Capsule/Flavored
1,806 cigarettes pipe/Hookah/Shisha cigarettes
100%
68%
USA
— 22% 18% 17%
—
9
2,022 0%

Factory made
cigarettes

E-Cig/Vaping Devices
with Nicotine

Cigars/Cigarillos Tubed cigarettes E-Cig/Vaping Devices

without Nicotine

100%
India 54%
- ; -
o
34,524 0%
Factory made
cigarettes

34%

18% o
[ “ =
I

——
Gutka (Chewing Bidis Loose Leaf Chewing Other tobacco products
tobacco) Tobacco

C3. Please select the option that best describes how often do you consume ‘Specified Product'? (Percentage of daily
consumers of a product)

M snus
I Gutka (Chewing tobacco)
Dissolvable tobacco products

[l Factory made cigarettes

[l Rolled cigarettes

[ Capsule/Flavored cigarettes
Tubed cigarettes

[l Water pipe/Hookah/Shisha

M Cigars/Cigarillos

Other chewing tobacco
M E- Cig/Vaping Devices with Nicotine
[ E- Cig/Vaping Devices without Nicotine

M Bidis [l Heat-not-burn tobacco products
M Pipe [l Nicotine gum

B Loose Leaf Chewing Tobacco I Nicotine patch

M _Drv Snuff M Other Products

100% 73%
o,
. 70% 64% 64%
50% 38%
0% -
Factory made Rolled cigarettes E- Cig/Vaping Devices Tubed cigarettes Capsule/Flavored
cigarettes with Nicotine cigarettes
100% 83%
70% 66% 64%

Japan

50%

0%

- - - .

1,761 Factory made Heat-not-burn tobacco Nicotine gum E- Cig/Vaping Devices E- Cig/Vaping Devices
cigarettes products with Nicotine without Nicotine
100%
76%
- 67%
Norway 53%
‘l‘ 50% 36% 1%
1,398 0%
’ Snus Factory made Rolled cigarettes E- Cig/Vaping Devices Tubed cigarettes
cigarettes with Nicotine
100% 95% 95% 95%
89% 68%
Greece
_— 50%
(1=
b — 4
1,544 0%
Heat-not-burn tobacco Rolled cigarettes Factory made E- Cig/Vaping Devices  Capsule/Flavored
products cigarettes with Nicotine cigarettes
100%
’ 5% 67%
South Africa .
50%
@ 15% 12%
° ]
1,806 0%
Factory made Dry Snuff Rolled cigarettes Capsule/Flavored Water
cigarettes cigarettes pipe/Hookah/Shisha
100%
USA 64%
51% 44%
#gE= :
2022 0% -
: Factory made Tubed cigarettes E- Cig/Vaping Devices E- Cig/Vaping Devices Cigars/Cigarillos
cigarettes with Nicotine without Nicotine
100% A 84%
50%
0%
34,524
Other Products Gutka (Chewing Loose Leaf Chewing Bidis Factory made
tobacco) Tobacco cigarettes
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Age Started Smoking Factory-made Cigarettes

Home
C6. How old were you when you first started smoking/consuming tobacco regularly?
Objectives
Methodology M Less than 18 yrs [l 18-19 yrs W 20-24 yrs [ 25 yrs and above Prefer not to say

Country Reports
100%

Product Usage Details

80%
Current Product Usage

60%

Usage and Familiarity

Reasons for Starting to Use E-Cig/HnB Products 40%

Nicotine Dependency
20%

26%

Beliefs and Perceptions

0%

Beliefs and Perceptions

UK Japan Norway Greece South Africa USA India
Comparison of Risk Perceptions
Al P 2
® = =
Comparison of Beliefs and Perceptions < - —
1,882 1,761 1,398 1,544 1,806 2,022 34,524

Risk Perception of Nicotine

Quitting and Quitters
Profile Comparisons
Attempts and Plans to Quit
Reasons for Quitting
Methods of Quitting
Impact of a Price Increase

I di to Tob (of ion
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Objectives

Methodology

Country Reports
Product Usage Details
Current Product Usage

using/Know it well/Know a fair amount)
Age Started Smoking

. Electronic cigarettes/vaping devices
100%

[l Heat Not Burn Tobacco Products

Reasons for Starting to Use E-Cig/HnB Products

Demographics: All
C2. How familiar are you with the following products ..(asked only to the non-users of the products) (% - Currently
Smokeless Tobacco products
80%-| 78%

o 73%
8% 70%

64%
| 60%
51% 53%
40% 340 3% 37%
Nicotine Dependency - 31%
Beliefs and Perceptions 20%
Beliefs and Perceptions
0%
Comparison of Risk Perceptions UK
Comparison of Beliefs and Perceptions
Risk Perception of Nicotine
Quitting and Quitters
Profile Comparisons

Usage and familiarity of E-Cig, Heat-not-Burn and Smokeless Tobacco Products

51%
26%  25%
4%
Japan Norway
Al °®
<
1,882

Attempts and Plans to Quit
Reasons for Quitting

54%
19%
Methods of Quitting

5%
Greec
lll
1,761
Impact of a Price Increase

10%
-
1,398
to Tol

I

South Africa

(

5%
1,544
Ci

S

4%
.
India
1,806

~n
s ¢ m
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“ Demographics: A!

Home Reasons for Starting to Use E-Cigarettes

Objectives
C9. Which of the following are reasons that you switched to/ started using E-Cigarettes?

Methodology

Family of friends use it Less harmful than smoking ordinary cigarettes
Country Reports n v . n M v
Helps cut down number of cigarettes | smoke [l Makes me look cool/attractive
. Helps me control my appetite and/or weight Saves money

Product Usage Details . | can smoke in places where | can't smoke cigarettes . Tastes good
W 1 enjoy it [ The packaging is attractive

| was curious and wanted to try
Current Product Usage [ 's less harmful to people around me

Age Started Smoking 100%

Usage and Familiarity
50%

2 e ®
5 3
Q o
8§ £ 3
Nicotine Dependency 0% I I

40%
38%
42%

21%
-

33%

-

34%

-

29%
29%

) . UK Japan South Africa USA India
Beliefs and Perceptions
° S £ 9
Beliefs and Perceptions -
371 223 63 28 923 48
Comparison of Risk Perceptions Note: Top 5 reasons are mentioned for each country.
Comparison of Beliefs and Perceptions C9.5. Which of the following are reasons that you switched to/ started using Heat-not-burn products?
Risk Perception of Nicotine . Helps cut down the number of cigarettes | smoke . It tastes good
Helps me control my appetite and/or weight [l Less harmful to people around me
| can use it in places where | can't smoke cigarettes B Makes me look cool/attractive
e f [l ! like the design of the heating device, charging tools, etc. [l Might help me stop smoking cigarettes
Quitting and Quitters
| was curious and wanted to try The price is reasonable
9
W 1t is satisfying
Profile Comparisons It may not be as bad for my health
It reduces my stress
Attempts and Plans to Quit 100%
Reasons for Quitting 64% 09,
48%
. 50% - 43% 44%
Methods of Quitting " 3% 40% 369 559, 36% 1 34% ., 33%
30% 30% 26% 31% 279, y 29% 29% 27%
Impact of a Price Increase I
0%
Impediments to Tobacco Cessation UK Japan Norway Greece South Africa USA India
Af» S y
® 1LY = = @
W — =
105 662 25 62 Low base 70 Low base

Note: Top 4 reasons are mentioned for each country.

*Data with a base below 20 is not shown.

9%
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Beliefs and Perceptions
Beliefs and Perceptions
Comparison of Risk Perceptions
Comparison of Beliefs and Perceptions

Risk Perception of Nicotine

Quitting and Quitters
Profile Comparisons
Attempts and Plans to Quit
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Demographics: Al

Nicotine Dependency : Factory made Cigarettes

Nicotine Dependency : Factory made Cigarettes

W Very high B Moderate Very Low
W High [ Low Preferred not to say

100%

80%

60%

40%

20%

0%

Note:

32%
32%
30%
38%
43%
47%

20%

11%
[ 16%
1%
3%
I 2%
[ 16%
[ 30%
1%
0%
I 9%
[ 16%
26%
1%
W 4%
I 20%
[ 1%
[ 30%
29%
0%
12%
I 7%
[ 1%
0%
W 4%
I 23%
[ 16%
31%
26%
0%
7%
2%
[ 34%
0%

UK Japan Norway Greece South Africa USA India
‘ b S
® — = ’@
< L — 4 —
1,336 1,457 996 427 1,726 1,375 18,952

Results are based on the Fagerstrom index.
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|

Comparison of Risk Perceptions

Comparison of Beliefs and Perceptions

Risk Perception of Nicotine

Quitting and Quitters
Profile Comparisons
Attempts and Plans to Quit
Reasons for Quitting
Methods of Quitting
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Demographics: Al

Beliefs and Perceptions about Smoking - Current Users

B1.Please rate to what extent do you agree with the following statements? (Percentage of respondents who answered

"Totally Agree")

. Smoking/ tobacco usage is harmful to your health
B Your smoking could harm others around you

100%

80%76%

63%

60% 58%
40% 36%
. 33%
29%
20% 17%
149
" 12%
0% I I
UK Japan
A ®
<«
1,882 1,761

44% 439

Norway

[ Usually read the health warning labels Cig packs
[l Health warning labels are exaggerated

9,
2% 70%

o 58% o
57% 57% 549
52%
4% 5% 4%
34% o
2
. 20% 19% 20%
2
I -

Greece South Africa USA India
A—4 =
1,544 2,136 2,022 35,524
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Demographics: Al

Home Comparison of Risk Perceptions of Various Products

Objectives B3. On a scale from 1 to 10, to what extent do you think a moderate daily use of the following products or substances can
harm your health? (* Top 3 Box %)

Methodology

[ Cigarettes I Wine/beer/spirits Salt M Caffeine
[ Nicotine M Fat W Candy M Coffee
Country Reports [ Alcohol M sugar [ Soda drinks M Tea
o
Product Usage Details 100%
B BHH H:: EFL o
80% 80% 82% 79% N
Current Product Usage 75% 75% 739
62% 66% 66% o2 67%
Age Started Smokin > 61%  60% 59% i
g 9 60% 56% 3% 56% 4%
Usage and Familiarity an
40% 38%
. . 32%
Reasons for Starting to Use E-Cig/HnB Products .
L 20%
Nicotine Dependency
0%
Beliefs and Perceptions
R EEEEEEEo_____h_hh==,_,_, UK Japan Norway Greece South Africa USA India
Beliefs and Perceptions A @ # — @ = @
<0 - —
| | 1,882 1,761 1,398 1,544 2,136 2,022 35,524

Comparison of Beliefs and Perceptions * Top 3 Box %: Those who coded 8, 9 or 10 on a 10 point scale (1 being "Will not be harmful to your health" and 10 being "Will be harmful to ..

Risk Perception of Nicotine

B2. Based on what you know or believe, do you think smoking tobacco causes...(Percentage of participants who
answered "Yes" )
Quitting and Quitters

M Lung cancer M Throat cancer [l Mouth cancer M Heartdisease [l Bronchitis
Profile Comparisons
100% 18 2 o ® N 2 e
%gggee < 8%%%»*}“}“
Attempts and Plans to Quit ) ® ol 2 2 R S 5 8 8 .
80% o = o ° © = B =
~ ~ Q )
I N 2
seas w <
Reasons for Quitting © x O
60% 3 =
o
Methods of Quitting
40%
Impact of a Price Increase
20%
Impedi to Tob (of ion
0%
Japan South Africa USA India
1[5 —J &
1,882 1,761 2,136 2,022 35,524
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Current Product Usage
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Usage and Familiarity

Reasons for Starting to Use E-Cig/HnB Products

Nicotine Dependency

Beliefs and Perceptions

Demographics: Al

Comparison of Beliefs and Perceptions Regarding E-cigs, HnB and Smokeless Tobacco

B4/8.5/10.2. How worried are you that using this product will damage your health in the future? (Percentage of
respondents who answered "Very Worried/Moderately Worried")

Beliefs and Perceptions

Comparison of Risk Perceptions

Risk Perception of Nicotine

Quitting and Quitters

Profile Comparisons
Attempts and Plans to Quit
Reasons for Quitting
Methods of Quitting
Impact of a Price Increase

Impediments to Tobacco Cessation

[l E-Cig/Vaping [l Heat-not-burn products [l Smokeless tobacco
100%
80%
60% 55% 56% 57% 57%
48% 48% o
45%
41% g% 2% a0% 42% P gy 41w 8
o o
0% 35% , 33% 31% 31% g0,
. I I
0%
UK Japan Norway Greece South Africa USA
ap. ° & = S &=
< = -
E-Cig: 1,879 1,588 1,388 1,478 1,444 1,991 11,927
HNB: 1,409 1,726 1,119 1,375 787 505 10,704
1,467 1,307 1,334 1,332 1,324 1,875 27,891
Tobacco:

Note: Respondents are those who reported awareness of each respective product.

B7/B10/B10.7. Compared to smoking tobacco, would you say that this product is...? (Percentage of respondents who
answered "Much less harmful/Less harmful")

W E-Cig/Vaping [l Heat-not-burn products [ Smokeless tobacco
100%
64% 61% o
48% 48% - o, 2% 55%
50% o 48% 43% 42% 42% 4% 5 L, 42% 399
I 28% I % 6% 4o, 36% 36% 33%
0% I I I I I I I
UK Japan Norway Greece South Africa USA India
.<I>, ° — @ &= “
W - = £
E-Cig: 1,879 1,588 1,388 1,478 1,444 1,991 11,927
HNB: 1,467 1,307 1,334 1,332 1,324 1,875 27,891
Smokeless 1,409 1,726 1,119 1,375 787 505 10,704

Tobacco:
Note: Respondents are those who reported awareness of each respective product.
B8/10.1/10.9. Compared to smoking tobacco, would you say using this product is...? (Percentage of respondents who
answered "Much less addictive/Somewhat less addictive")
M E-cigarettes [l Heat-not-burn products I Smokeless tobacco
100%

80%

60%
49% 49% 450,
39% 38% 40% 36%

40% 36% 35% 34% 34% 35% 8% 349 34% 39%
o o 31% 32% 5 g%
24% 25%
20%
0%

UK Japan Norway Greece South Africa USA

° ﬂ; = @ &=

- —
E-Cig: 1,879 1,588 1,388 1,478 1,444 1,991 11,927
HINB: 1,467 1,307 1,334 1,332 1,324 1,875 27,891
Smoke- 1,409 1726 1119 1,375 787 505 10,704

less Tob..

Note: Respondents are those who reported awareness of each respective product.
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Demographics:

Risk Perception of Nicotine - Current Users

B11. Do you believe nicotine is harmful? (Percentage of respondents who answered "Yes")

100%

88% o
82% 84%
789
77% 73% 5%
50%
0%
UK Japan Norway Greece South Africa USA
Af» =
® — ﬁ
< - =
1,882 1,761 1,398 1,544 2,136 2,022

All

69%

India
B\

-

35,524

B11.5. Do you think that tobacco-related cancer is primarily caused by nicotine? (Percentage of respondents who

answered "Yes")

100%

7%

o
50% 53% 5%
50% 44% 45%
0%
UK Japan Norway Greece South Africa USA
Allx S
+ @ [ g
!l — -
1,882 1,761 1,398 1,544 2,136 2,022

69%

India
-

35,524

B13. Do you think that nicotine is addictive or just habit forming like caffeine? (Percentage of respondents who answered
"Yes")

100%

91%
86%
84% 83%
. 81% 7% .
50%
0%
UK Japan Greece South Africa USA
Al S
+ @ [ go— é
@ = -
1,882 1,761 1,544 2,136 2,022

66%

India
2,

-

35,524
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Welcome
T Profile Comparison: Current Users vs. Quitters
Objectives Profile of current users and quitters by Gender, Age
Methodology
Country Reports
S 53% 60% 33% 31% 48% 40% 54% 48% 4% 40% 2% 37% 12% 29%
Product Usage Details Male [EYES 40% 67% 69% 52% 60% 46% 53% 59% 60% 73% 63% 88% 71%
Current Product Usage 18-24yrs [IREVA 16% 3% 3% 20% 32% 1% 16% 14% % 18% 15% 22% 13%
P— PLELVS  31% 30% 15% 8% 28% 22% 32% 29% 20% 16% 33% 29% 37% 27%
ge Started Smoking
36-50yrs [N 31% 37% 32% 27% 18% 32% 28% 32% 27% 30% 33% 27% 29%
Usage and Familiarity
51-69yrs [P 23% 45% 57% 25% 27% 26% 27% 34% 50% 19% 23% 14% 32%

Reasons for Starting to Use E-Cig/HnB Products
Base [RK::7] 367 1,761 466 1,398 301 2,022 280 1,544 271 2,136 230 35524 6,147

Nicotine Dependency

Beliefs and Perceptions

Greece South Africa India

= & <

UK Japan Norway

&
iz
(@

Beliefs and Perceptions

Comparison of Risk Perceptions Profile of current users and quitters by Area

Comparison of Beliefs and Perceptions — — — —
s Quitters s Quitters Usas Quitters Usas Quitters

oS Quitters Uzt Quitters Cugens Quitters

Users Users Users

Risk Perception of Nicotine
Rural [l 14%

2% 3% 12% 8% 18% 15%

GO 8% 21% 0% 2%  23%
w ) ORI 20% 9%  35%  41%  25%  27%  31%  30%
Quitting and Quitters N . . . ., .
I TSP 69%  66%  61%  54%  63%  65%  51%  53% Urban | GZES WL | 0D W8 | W R
1882 367 1,761 466 1398 301 2022 280 1544 271 2136 230 35524 6147

Attempts and Plans to Quit

UK Japan Norway USA Greece South Africa India
Reasons for Quitting * @ % E = @ @
Al la — -

Methods of Quitting

Impact of a Price Increase

Impediments to Tobacco Cessation
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Home Quit Attempts: Current Users
Objectives B14.In the past, have you ever made a serious attempt to quit smoking/ quit using tobacco products? That is, have you
stopped smoking for at least one day or longer because you were trying to quit?
Methodology M ves No
100%
16%
Country Reports 27% " 26%
50%
63%. 61%
Product Usage Details
—SS——————————-———-——_—_—_—_———— 50%
84% %
Current Product Usage 73% 66% 74%
: 50%
38% 39%
Age Started Smoking
0%
Usage and Familiarity UK Japan Norway Greece South Africa USA India
= & i
Reasons for Starting to Use E-Cig/HnB Products @ “v_ @ e %
1,761 1,398 1,544 2,136 2,022 35,524

Nicotine Dependency

Beliefs and Perceptions

Beliefs and Perceptions W ves
Comparison of Risk Perceptions 100%
27%
Comparison of Beliefs and Perceptions 80%
Risk Perception of Nicotine 60% 27%

Quitting and Quitters 40%

200 47%
Profile Comparisons °

0%

UK
Reasons for Quitting am
k! ld

Methods of Quitting o2

Impact of a Price Increase

Impediments to Tobacco Cessation

B16.Are you planning to quit smoking/ using tobacco products?

No Il ! don't know
o
37% 19%
60%
38%
70%
25% 23%
Japan Norway Greece
o [
-
1,761 1,544

Demographics: All

55%

31%

South Africa

S

2,136

47%

44%

India

35,524
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Home

Objectives

Methodology

Country Reports

Product Usage Details

Current Product Usage
Age Started Smoking
Usage and Familiarity
Reasons for Starting to Use E-Cig/HnB Products

Nicotine Dependency

Beliefs and Perceptions

Beliefs and Perceptions
Comparison of Risk Perceptions
Comparison of Beliefs and Perceptions

Risk Perception of Nicotine

Quitting and Quitters

Profile Comparisons

Attempts and Plans to Quit

Methods of Quitting
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Reasons for Attempting to Quit- Current Users

B14.5 What were the reasons behind your decision to attempt to quit smoking quitting Tobacco consumption?

. Family/friends urged me to quit
[l Harmful effects of Tobacco
[ Health warnings on the pack

[l Worried about heart attacks
[l Worried about second hand smoke

[l !liness of a family member who were users
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Note:Top 3 reasons are mentioned for each country

Reasons for Quitting: Quitters

BB 14.5 What were the reasons behind your decision to quit tobacco/nicotine consumption?

. Family/friends urged me to quit

[l Harmful effects of Tobacco

[ Worried about diabetes

W Worried about heart attacks

[l Worried about second hand smoke
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Note:Top 3 reasons are mentioned for each country
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Methods of Quitting: Current Users

B.15 How did you try to quit smoking/ using of tobacco products?

I Cold turkey [l Atternative Risk Product
W Nicotine icati or other ication: Acupuncture
[ Support from third party counseling
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Methods of Quitting: Quitters

BB.15 How did you quit smoking/ using of tobacco/nicotine products?

[l Cold turkey [l Alternative Risk Product
W Nicotine ications or other ications Acupuncture
. Support from third party counseling
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Home Impact of Price Increase

Demographics: Al

Objectives
B17.5. Would an increase in the price of the Tobacco product you are using impact you in any way?
Methodology

. Price increase will have no impact . Price increase will have impact
Country Reports
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Demographics: Al
Home Impediments to Tobacco Cessation: Current Users

Objectives

B15.5 What has been hindering you from attempting to quit Tobacco consumption?
Methodology

W Enjoy consuming tobacco products
Country Reports
eel it would be too difficult
v P Feel i Id by difficul
M Feel stressed in my life

[l Not enough support from family/friends
The environment is not encouraging to quit
Product Usage Details
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