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BACKGROUND

Global, regional, and individual country estimates

aggregating data by sex and other determinants

often obfuscate gender disparities in tobacco use,

both between and within countries. Smoking-

related issues through a gender lens are largely

overlooked as smoking prevalence rates among

women are often low compared to those of men.

Research has highlighted gender differences in

smoking behavior and motives, which may
contribute to varying smoking cessation outcomes
among women. Despite all the documented
evidence of these differences, most treatment

guidelines recommend the same intervention

cessation strategies regardless of gender.

Seven countries were surveyed from June to

September 2019:

* Online in Norway, Japan, the United Kingdom,
and the United States

* Face-to-face computer aided interviews using a
randomly recruited sample in Greece, India, and
South Africa

* Current users of tobacco and THR products

* Previous users who quit within the past 5 years

* Agerange: 18 - 69 years

Topics covered:

* Impact of a potential tobacco product price
increase on product use

» Past or future quit attempts

* Quitting motivations, reasons for quitting, and
quitting methods used

Analysis:

» Continuous data were summarized using means
and standard deviations. Categorical data were
summarized using counts and frequencies
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CONCLUSIONS

» If faced with a potential price increase on their currently used tobacco product, women in all countries surveyed would rather reduce their consumption of tobacco over quitting.
» Concern for personal health and other’s health were the main quitting motivators for women in all countries surveyed.
* Quitting without assistance was the most used quitting tactic among women participants in most countries, despite several available avenues to quit smoking.
* In Norway, consulted third-party support to help quit was the most used quitting method. In India, NRTs and/or cessation pharmacotherapies was the most used quitting tactic among women surveyed.
* Intercountry differences in quitting modalities used by women, their specific motivations, and cultural differences require further consideration when creating new, more effective, gender-specific cessation or
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