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USERS FROM SEVEN COUNTRIES

BACKGROUND

SARAH RAJKUMAR, PHD'; NADA ADIBAH, MPH?!; MICHAEL J. PAskow, MPH?; BRIAN E. ERKKILA, PHD?
IFOUNDATION FOR A SMOKE-FREE WORLD

RESULTS

Nicotine is a strong stimulant and the

main substance responsible for the
tobacco.

(THR)
products such as e-cigarettes, Heat-

addictive properties of

Tobacco harm reduction

not-Burn products, or snus were
developed to provide adult consumers
nicotine without the damaging health
combustible tobacco.
the

consumers can separate the harms of

effects of

However, extent to which

smoke from those of nicotine remains
unclear.

M E T H O D S Current Users

7 countries surveyed form June to

September 2019:

* Online in Norway, Japan, the United
Kingdom, and the United States

* Face - face computer aided
interviews on a randomly recruited
sample in India, Greece and South
Africa

* Agerange: 18-69 years

* Current users of tobacco and THR
products and previous users who
quit within the past five years

covered: of

* Topics perceptions

nicotine’s harmfulness anc

addictiveness, scoring Nicotine anc
other products and substances in

terms of harmfulness on a scale of 1

to 10 and scores were compared

Table 1. Participant Characteristics

Age

Education

SE status

Employment
status

Table 2. Participant User Groups

Quitters

High
Middle
Low
High
Middle

Low

Employed

Mean,
SD

N (%)
N (%)
N (%)
N (%)
N (%)
N (%)

N (%)

Unemployed N (%)

Exclusive combustible

Exclusive non-combustible

Non-daily single/dual/poly

Exclusive combustible

Exclusive non-combustible

Non-daily single/dual/poly

Total

Cigarettes

Bidis

Exclusive smokeless

Daily dual/poly

Cigarettes

Bidis

Exclusive smokeless

Daily dual/poly
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634 (100) 910(100) 4374 (100) 31150(100) 578(100) 1183(100) 674 (100) 724(100) 586 (100) 1550 (100) 990 (100) 892(100) 926(100) 1096 (100)
88 (80.7) 135(83.3) 85(58.2) 224 (70.0) 46 (38.3) 58 54 (63.5) 114(78.6) 96(43.6) 47(32.0) 63(42.9) 40(30.1)
166 (9.3) 1557 (35.7)
61 (3.4) 551 (12.6)
2 (1.8) 3(1.9) 0 (0.0) 0 (0.0) 4 (2.7) 6 (1.9) 1(0.8) 0 (0.0) 0 (0.0) 0 (0.0) 5(2.3) 2 (1.4) 9(6.1) 3(2.3)
0 (0.0) 1(0.6) 1209 (67.8) 957 (22.0) 0 (0.0) 0 (0.0) 1(0.8) 0 (0.0) 4 (4.7) 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 5(3.8)
5(4.6) 4 (2.5) 97 (5.4) 472 (10.8) 12 (8.2) 50(15.6) 22(18.3) 16(8.8) 4 (4.7) 2 (1.4) 64 (29.1) 67 (45.6) 39(26.5) 44(33.1)
11 (10.1) 14 (8.6) 195(10.9) 547(12.6) 36(24.7) 32(10.0) 37(30.8) 98(54.1) 22(25.9) 22(15.2) 45(20.5) 30(20.4) 31(21.1) 35(26.3)
NN 3(2.8)  5(3.1)  56(3.1) 272(62)  9(62)  8(2.5  13(10.8) 9(5.0)  1(1.2)  7(48  10(45 1(0.7)  5(3.4)  6(4.5)
109 (100) 5(100) 1784(100) 4356 (100) 146(100) 320(100) 120(100) 181(100) 85(100) 145(100) 220(100) 147(100) 147 (100) 133(100)

GR=Greece, IN=India, JP=Japan, NO=Norway, SA=South Africa, UK=United Kingdom, US=United States.

NRT: nicotine replacement therapy
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Figures 1a and 1b. Nicotine is harmful
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Figures 2a and 2b. Nicotine is

addictive (% yes)
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NICOTINE IS THE PRIMARY CAUSE OF CANCER
CURRENT USERS
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NICOTINE IS THE PRIMARY CAUSE OF CANCER
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Figures 3a and 3b. Nicotine is the
primary cause of cancer (% yes)
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Figure 5. Comparative risk perception of a product and its substance on a scale of 1-10
Other products and substances evaluated: coffee, tea and caffeine, soda drinks, candy, sugar, salt, and fat; all of these were rated lower
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Figures 4a and 4b. NRTs cause cancer
(% yes)
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* Alarge proportion of consumers across all surveyed countries view nicotine and tobacco as equivalents.

» Substances such as sugar, salt anc
* Clearer communication on the adc

caffeine are generally regarded as less harmful than nicotine despite limited clinical evidence of harms from nicotine in isolation.

Society for Research on Nicotine and Tobacco, 26th Annual Meeting, March 11-14, 2020 New Orleans USA
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ictive and harmful properties of both nicotine and tobacco is needed to help consumers make informed decisions about products across the continuum of risk
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